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ABSTRACT 
 

The efficient and effective tax education to SMEs in developing countries like Tanzania is critical to 
overcome the challenges of tax compliances. Despite the trend of tax reforms in Tanzania since 
1998, the effects of tax education on Small and Medium Enterprises (SMEs) are still poor and many 
SMEs still see taxation process and cost as constraints to SMEs’ successes (Adam, 2012; Masanja, 
2019).  
The study employed deductive approach, exploratory and descriptive survey methodology. The 
respondents involved 96 SMEs owners of Morogoro Municipality and four (4) TRA Education 
Department employees. The data collection tools involved the use of purposeful distributed 
questionnaires and interviews. The Statistical Package for Social Sciences (SPSS) was used to 
analyze data. The scope was to produce the frequency tables (Kothari, 209; Mbalwowa, 2014). 
To determine if the provision of tax education has resulted in tax compliance among SMEs, 
the results shown that to large extent there were high level of incompliancy on: timeliness for tax 
payment, voluntary tax payment, use of EFDs, issuance of fiscal receipts and online filing of tax 
returns. Therefore, the main attributing factors of tax incompliancy have been associated with tax 
education.  
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The study recommends: to evaluate the tax education programs on revenue collection, 
complements information technology to disseminate tax education, carry out relational or causal 
studies of tax education on tax compliances across different demographic characteristics in 
Tanzania. More importantly, to promote a shift from the tax being assessed by TRA to self-tax 
assessment among SMEs through tax education program.  

 

 
Keywords: Government revenue; SMEs; tax knowledge, tax education; Tanzania Revenue Authority; 

tax compliance; tax assessment; tax administration. 
 

1. INTRODUCTION 
 
The protection and promotion of the Small and 
Medium Enterprises (SMEs) among many 
countries around the world are some of the 
topmost initiatives because SMEs are recognized 
as the key driving force of a nation’s economic 
growth and prosperity. The nurturing and caring 
of SMEs provide employment, economic 
empowerment, poverty reduction and 
improvement of the standard of living of the 
country [1,2]. Additionally, SMEs provide 
substantial domestic capital formulation and 
accumulation through the increase of productivity 
and provision of breeding ground for local 
entrepreneurial capabilities (Ibid). Tax is defined 
as a financial charge or other levy imposed on an 
individual or legal entity by the state [3, 4]. Taxes 
are considered to be one of the major elements 
in managing national income in both developed 
and developing countries [5]. Many countries use 
tax money to finance investment and operations 
of public services: education, public 
infrastructure, health services, security and so 
on. Hence, the need to include and increase tax 
revenue as a proportion of gross domestic 
product (GDP) if they want to develop and grow 
[6, 7]. That, all business owner managers 
including SMEs and individual traders must be in 
the tax net [2, 4].  
 
The promotion of SMEs has been an important 
point for almost all developed countries. For 
example, developed countries such as the USA 
and UK have been allocating significant valued 
resources toward the success of SMEs through 
creating a favorable tax system for the SMEs. 
Specifically, these countries have been providing 
tax breaks and even tax incentives to encourage 
the growth of SMEs in their countries [2, 4]. Asia 
and African countries are also following the same 
strategy to promote and protect SMEs. Countries 
such as Japan, Malaysia and even Singapore 
are creating tax incentives for local SMEs. At the 
same time, countries such as South Africa, 
Nigeria, Chana, Kenya and Rwanda are 
continuously developing tax policies and 

regulations to promote the growth and prosperity 
of SMEs [2]. The role of tax education on tax 
compliance which in turn has multiplicative 
impact on revenue collection has been 
recognized as one of the crucial performance 
factors to extend tax awareness to SMEs [8, 2, 9, 
4]. 
 
In Tanzania, despite TRA’s strategy of focusing 
on taxpayer services and education aiming at 
decreasing donor dependence while at the same 
time increasing the domestic tax base, many 
SMEs close their businesses because of 
misconceptions of revenue collection’s 
enforcements that does not focus on tax 
education among them [10, 2, 11]. Specifically, 
although there exists the availability of the 
training program in TRA to educate and influence 
tax compliances, many SMEs in Morogoro region 
do not comply with tax payment or still have 
negative attitude with TRA administrations in the 
region [11]. Tax education program has been 
reported as one of the major attributing factors 
towards the tax compliance and tax collection 
(URT, 2019 Tax Statistics Report 2018/2019) [2, 
4]. Furthermore, it has recently been reported 
that Tanzania is not faring well compared to 
other East African Countries in areas of 
corporate taxes, profit tax, labor tax, tax morale, 
low transaction costs, proper tax administration, 
capacity in auditing and monitoring tax payment 
[12, 2]. Consequently, this study examined the 
effects of tax education on government revenue 
collection with reference to SMEs in Morogoro 
Municipality. 
 
In Tanzania, the tax base to Gross Domestic 
Product (GDP) ratio is also relatively low as 
compared to other Sub-Saharan Africa countries 
due to low tax education [13]. Therefore, this 
study was conducted to determine the Effects of 
Tax Education on Government Revenue 
Collection. specifically, this work provides an 
assessment of the Tax Compliance Outcomes 
Emanating from Tax Education Provided to 
SMEs in Morogoro Municipality in Tanzania. The 
study looked at contents and methods of tax 
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education as well as the key indicators of tax 
compliances as: timeliness in tax payment, 
voluntary on tax payment, timeliness in delivering 
tax returns, use of Electronic Fiscal Devices 
(EFDs) machines, issuance of electronic receipts 
and online filing. The attributing factors involved 
high and multiple taxes, changes in taxes and 
unreasonable taxes among SMEs. Other issues 
were difficulty and bureaucracy in paying taxes, 
complex tax computations and unfriendly tax 
administrators. 
 

2. THE SIGNIFICANCE OF SMES IN 
TANZANIA 

 
Taxes are considered to be one of the major 
elements in managing national income in both 
developed and developing countries [5,14]. 
Developing countries want to use more money 
on education, public infrastructure, health 
services and so on, and thus, they need to 
increase their tax revenue as a proportion of 
gross domestic product (GDP) if they want to 
develop and grow [7]. Taxation facilitates a 
government to formally acquires the resources 
needed to finance efficient and effective 
governance [15] (Minja, 2019). Therefore, the 
information obtained from this study would be 
valuable to both tax literature and practice.                
Since tax literature about tax education is still 
limited in Tanzania, the study will serve as 
guidelines for researchers and policy makers to 
develop tax education programs and                      
policies. Besides, this information the report also 
provides valuable information as well as 
guidance to TRA and SMEs’ owner-managers to 
improve tax compliance. Generally, this study 
contributes the body of knowledge on effects               
of tax education on Government revenue 
collection.  
 

3. TAX EDUCATION PROGRAMS 
 
In developing countries tax education is 
important because lack of tax knowledge by 
SMEs affect tax compliance through 
underreporting and failure to register [16]. Tax 
knowledge improve attitudes towards taxpaying 
and better perceptions of the tax system’s 
fairness. There are initiatives towards tax 
education to enhance voluntary tax compliance 
among tax payers in many countries from Africa 
continent including Mozambique, Tanzania and 
Zambia [16]. Therefore, many tax revenue 
authorities include the following key knowledge 
on their tax education programs:1. How tax 

system work, 2. How to figure out what taxes 
owed to the government, 3. Tax rules-penalty 
and fines, missing declarations, 4. Voluntary tax 
compliance, 5 Tax rates, 6. Deadlines for tax 
payment and tax returns, 7. Tax types, 8. 
Importance of paying tax-funding public services, 
9. Promotion and discussion -fairness self-tax 
assessment and accountability, 10. Online tax 
filing (use of information and communication 
technology), 11. EFDs, 12. Issuance of fiscal 
receipts. 
 

4. STATEMENT OF THE PROBLEM 
 
The role of government revenue collection need 
not be overemphasized; therefore, all business 
owner managers including SMEs and individual 
traders must be in the tax net. Despite TRA’s 
strategy of focusing on taxpayer services and 
education aiming at decreasing donor 
dependence while at the same time increasing 
the domestic tax base, many SMEs in Tanzania 
close their businesses because of 
misconceptions of revenue collection’s 
enforcements that does not focus on tax 
education among them [10]. Specifically, 
although there exists the availability of the 
training program in TRA to educate and influence 
tax compliances, many SMEs in Morogoro region 
do not comply with tax payment or still have 
negative attitude with TRA administrations in the 
region [11].  For example, many SMEs are 
reluctant to purchase and use Electronic Fiscal 
Devices (EFDs) (URT, 2019 Tax Statistics 
Report 2018/2019). The effect of tax education 
on tax compliance and hence revenue collection 
is still poor despite the trend of tax reforms to 
broaden tax base in Tanzania since 1998 [11,2] 
(Masanja, 2013). Further, it is still reported that 
Tanzania is not an easy place to run business in 
connection with the tax environment imposed by 
the government. For, example, Tanzania ranks 
141 out of 190 countries in the world for 
simplicity of making tax payment in relation to tax 
burdens to SMEs [17,2]. This result implies 
inadequate and inappropriate tax education to 
even SMEs. Furthermore, it has recently been 
reported that Tanzania is not faring well 
compared to other East African Countries in 
areas of corporate taxes, profit tax, labor tax, tax 
morale, low transaction costs, proper tax 
administration, capacity in auditing and 
monitoring tax payment [12, 2]. Consequently, 
this study examined the effects of tax education 
on tax compliances with reference to SMEs in 
Morogoro Municipality, Tanzania. 
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5. DEFINITIONS OF KEY WORDS 
 

Tax knowledge refers to an essential element in 
voluntary compliance tax system specifically in 
determining an accurate tax liability [18]. The 
most important tax knowledge involves: tax 
policies, tax laws, rules, procedures, filling of 
returns, tax rates or amount charged and other 
performance reporting requirements. However, 
the ability to do tax self-assessment is an 
important element of tax knowledge [19, 20].  
 

Tax compliance refers to the willingness of 
individuals to act in accordance with the tax law 
and administration without the application of 
enforcement legal activity. Specifically, tax 
compliance is defined as filing all required tax 
returns at the proper time and that returns 
accurately report tax liability in accordance with 
the tax law applicable at the time the return is 
filed [18]. In general, tax compliance involves: 
Timeliness for tax payment, voluntary tax 
payment, timeliness in delivering tax returns, 
progressive purchase and use of EFDs, issuance 
of purchase receipts, Online filing. All these, 
mirror progressive increase in tax collection [18, 
19, 2]. 
 

Tax Education refers to a wide range of 
initiatives in government revenue authority, 
potentially including: 1) training on the 
practicalities of taxpaying, such as tax rates, 
completion and submission of tax returns, tax 
penalty, tax types, tax measurements/self-
assessment, deadlines, as well as taxpayers’ 
characteristics-corruption or customer care 
issues and nature of different tax types; 2) 
initiatives to inform taxpayers of the importance 
of paying tax, including their role in voluntary 
funding public services; 3) the promotion of 
information and discussion around fairness and 
accountability-in view of greater citizen 
participation in debates around tax and 
budgeting [21, 22].  
 

On the same way, Tax education has been 
defined as an instruction program that informs 
taxpayers on the need to levy their compulsory 
contribution to public authorities that have tax 
jurisdiction in order to defray the cost of their 
activities. The tax revenue obtained from 
taxpayers is used to finances basic services to 
the whole country and especially services which 
are used in common such as water, railways, 
energy, security, transport, schools, health and 
other services including maintenance of law and 
order (Sardjono, 2013;) [23]. Yet, when people 
do not understand why taxes are important, they 

will always avoid or evade payment of tax, or pay 
with great difficulty as they complain off over 
taxation. 

 
Tax Assessment refers to the shift of 
responsibilities to compute tax payable from the 
tax authorities to taxpayers. In order to discharge 
these responsibilities, taxpayers are expected to 
be well-versed with the existing tax laws and 
provisions. To promote fair tax assessment, it is 
better to introduce self-assessment system 
(SAS) which has been widely practiced around 
the globe to minimize the non-compliance 
behavior. The prominent attribute of SAS is 
voluntary compliance, as the tax returns 
submitted by taxpayers are deemed to be their 
notice of assessment. In other words, penalty 
mechanisms will be applied if taxpayers do not 
submit a correct tax return within the stipulated 
period. Therefore, some ways of ensuring tax 
compliance are to enhance taxpayers’ tax 
knowledge and implementation of less complex 
tax system [18,19,21]. 
 

6. CONCEPTUAL FRAMEWORK 
 
The study treated tax assessment as the shift 
of responsibilities to compute tax payable from 
the Tanzania Revenue Authority (TRA) in 
Morogoro Municipality (MMC) to taxpayers. In 
order to discharge these responsibilities, 
taxpayers in MMC including SMEs, are expected 
to be well-versed with the existing tax laws and 
provisions.  
 
The study focused on owner and managers of 
SMEs and TRA staff in tax education department 
in Morogoro municipality. The study also 
examined the tax knowledge possessed by 
SMEs on tax compliance’s challenges, examined 
the progressive increase of tax collection 
emanating from tax education provided in 
Morogoro municipality. 
 
Taxation is the basis for countries’ growth in 
operations, expansion and advancement as it 
indicates the process through which a 
government formally acquires the resources 
needed to finance efficient governance [15, 24] 
(Minja, 2019). Therefore, the information 
obtained from this study would be valuable to 
both tax academia as literature and tax practices. 
Since tax literature about tax education is still 
limited in Morogoro Municipality, this information 
will serve as guidelines for researchers to 
develop tax education required and tax 
complexity measures. Similarly, the information 
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on possible determinants of non-compliance 
could be used for future research. From the 
policy makers’ perspectives, this information will 
assist tax authority to advance tax education and 
simplification program. Besides, this information 
the report also provides valuable information as 
well as guidance to TRA and SMEs’ owner-
managers to improve tax compliance. Generally, 
this study contributes to the body of knowledge 
on effects of tax education on Government 
revenue collection from small and medium 
entrepreneurs at local government authority 
levels.  
 

The main challenge to tax researchers and policy 
makers in many African countries is the lack of 

critical evaluation of tax education programs on 
revenue performance which are implemented by 
revenue authorities. As a result, there is virtually 
no evidence in MMC cycles about the 
effectiveness of taxpayer education programs 
offered by TRA in many of its tax districts, 
regions and zones.   
 

6.1 Conceptual Framework 
 

The conceptual framework is defined as an 
abstract idea or a theory used to develop                   
new concepts or to reinterpret existing ones [25]. 
It provides the relationship between the 
dependent and independent variables. Fig. 1 
provides the conceptual framework of this study.  

 
 

 
 

Fig. 1. Conceptual model 
Source: Researcher’s Own Model (2021) 
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7. RESEARCH GAP 
 
The empirical literature had provided that much 
has been done concerning tax education on tax 
compliance in many countries. Although the 
entrusted revenue authority in Tanzania has 
programs for tax education to SMEs and tax 
payers, these programs have not been 
exhaustive and effective in many regions of 
Tanzania including Morogoro region. Research 
studies about the effects of tax education to 
increase awareness among SMEs on tax 
compliance which has multiplicative impact on 
revenue collection is also still inadequate in 
Tanzania. Therefore, there was a need to study 
the existing knowledge gap in Morogoro 
Municipal Council, Tanzania. The study was 
generally guided by three specific research 
objectives as follows: 
 
i. To examine the tax knowledge possessed 

by SMEs on tax matters, as a result of tax 
education, in Morogoro municipality  

ii. To determine if the provision of tax 
education has resulted in tax compliance 
among SMEs in Morogoro municipality.  

iii. To determine the progressive increase in 
tax collection arising from tax education 
among SMEs.   

 
This paper addresses the results, conclusion and 
recommendations regarding the research 
objective two: whether provision of tax education 
has resulted in meaningful tax compliance 
among SMEs in Morogoro Municipality. 
 

8. METHODOLOGY 
 

8.1 Research Design  
 
A research design refers to process (typical 
steps) which may include a series of steps 
followed by researchers constrained by available 
time and financial resources [26]. Deductive 
reasoning works from more general to more 
specific by gauging findings against theories, 
facts, standards, or requirements [27]. Therefore, 
the logic of this study was the deductive 
approach. The survey design is a study which 
involve getting respondents’ perceptions, 
attitudes, preferences, opinions, priorities, 
feelings behaviours, and so forth about the the 
specified research questions. Therefore, the 
study utilized the survey design.  This work was 
basically exploratory and descriptive research to 
respond to research objectives unambiguously. 

The cross-sectional research refers to the 
studies conducted at one time period to provide a 
snapshot picture of the situation that could be 
analyzed in details. This research also applied 
the cross-sectional research design in which 
questionnaires and interviews were used to 
obtain the data from the field during the month of 
Marck, 2021 [28]. The reason for using cross-
sectional research design is that, it allows the 
collection of data at one point in time with no 
major changes of the business environment or 
control factors [27]. The study also used both 
quantitative and qualitative data types to 
analysis.  The main tools for data collection 
involved structured questionnaires and personal 
interviews. The survey deployed one of the 
traditional rating scales referred to as Likert 
scale: 1-to-4 [27, 29]. This type of scale was 
chosen to exclude the neural point. Finally, the 
data were analyzed statistically using the 
Statistical Package for Social Sciences (SPSS) 
with the scope of number of counts and 
percentages. Secondary data were obtained 
from the records available at TRA Morogoro 
Office and websites (internet). Ethical issues 
such as informed consent, anonymity and 
confidentiality were observed during and after the 
data collection exercises. Research participants 
were informed about the right to withdraw from 
the study at any stage of the data collection. In 
addition, research permits were obtained from 
the Jordan University as well as from the office of 
TRA Morogoro. The study was carried out in 
Morogoro Municipality; TRA tax region because 
despite initiatives that are collectively taken to 
strengthen services to SMEs at that area; many 
SMEs complain with regard to tax knowledge 
that is not sufficient to enable them carry out their 
tax obligations well. The choice of the research 
area was attributed to primarily by the availability 
of officials to be interviewed, as well as an ability 
(cost).  This population was also chosen because 
of ease of data access since it was the 
researcher’s working environment. 
 
The population of the study refers to the whole 
group that the research focuses on (Kothari, 
2015). Blerkom (2009) defined the population of 
the study as the population to which a researcher 
wants to generalize the results of the study. It 
consists of all cases of individuals or elements 
that fit a certain specification. Therefore, the 
population of this study involved owner 
managers of SMES of Morogoro Municipality and 
TRA staff from tax education department 
summing up to 2,950 people.  
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A sample is a smaller group attained from the 
accessible population [30, 29, 31] Samples of 
less than 1 percent of a population can often 
provide a good reliability with a credible sampling 
procedure (Kotler, 2006). The theory of large 
sample also requires a sample of at least 50 
respondents [29]. However, the required sample 
size was drawn by using a model proposed by 
Yamane, (1967) which shows the following 
relationship. 

 

𝑛 =
𝑁

1+𝑁𝑒2
  

 
Where, 
N = population size  
n = sample size 
e = confidence interval (10percent) 

 
The sample size of 96 participants was used for 
the study. This involved 90 owners or managers 
of SMEs and 6 staff from TRA tax education 
department were conveniently selected. 
However,the number of distributed 
questionnaires was 110 questionnaires to take 
care of unforeseen absenteeism and other 
emergences among respondents. This number 
matched with the available time and financial 
resources for this research work. The response 
rate stood at 87.3 percent. 

 
The sampling techniques applied in this study 
was simple random sampling and purposive 
sampling. Simple random sampling was used to 
select owners or managers of SMEs while 
purposive sampling was used to select heads of 
department from TRA Morogoro. Simple random 
sampling procedure is the procedure that 
ensures that each member of the population has 
an equal chance of being selected to participate 
in the study, ensuring that no bias in selecting 
the respondents is involved in the study. Simple 
random sampling procedure helped the 
researcher to get data with minimal bias. 
Therefore, simple random sampling technique 
was used to choose owners or managers of 
SMEs as each member of the population, both 
male and female had an identical chance of 
being chosen to participate in the study and 
ensuring that no biases in choosing the 
respondents was entertained. Furthermore, six 
TRA officers who are not heads of department 
were selected by using simple sampling 
techniques. 

 
Purposive sampling is the procedure that focuses 
on selecting respondents that are based on the 

researcher’s judgment and purpose of study that 
are considered more appropriate. Therefore, the 
procedure was to interview some staff 
individually at different levels (by distributing 
questionnaires). Related available documents 
were also reviewed. Some researchers feel that 
non probability samples are very useful in many 
circumstances, even though they do not allow 
sampling error to be measured (Kotler, 2006). 
This procedure was chosen because of its 
convenient, timing and cost effectiveness.The 
study used questionnaires and interview guide 
during the study. A questionnaire refers to the 
formalized set of questions for obtaining 
information from respondents. It is sometimes 
called a schedule, interview form, or measuring 
instrument [26]. The types of questionnaires are: 
mail survey or mail questionnaire and group-
administered questionnaire. The advantage of 
using the mail questionnaire include: timing, cost 
effective and scope binding. However, the 
response rates from mail survey are often low 
and they provide less written details. The survey 
questionnaire is frequently used in qualitative 
research when measuring attitudes, opinions, or 
feelings and consideration of limited resources 
(Trochin, 2006).  
 

8.2 Characteristics of Respondents  
 
The study involved SMEs owner managers of 
Morogoro Municipality in Tanzania. The 
purposive sampling technique was deployed 
because the selection involvedowners of SMEs. 
The sample size involved 96 respondents and 4 
respondents from SMEs owners Managers and 
TRA Education Department staff respectively. 
 

8.3 Reliability 
 

Reliability is the degree to which a test is 
consistent and stable in measuring whatever it is 
measuring. [32]. Reliability is important in 
research to ensure quality of research output. 
There are four general classes of reliability 
estimates: Inter-rater or inter-observer reliability, 
test-retest reliability, parallel-forms reliability and 
internal consistency reliability. A brief definition of 
each type is provided as follows: 
 

 Inter-rater or inter-observer is used to 
assess the degree to which different raters 
or observers give consistent estimates of 
the same phenomena. 

 Reliability, test-retest reliability is used to 
assess the consistency of a measure from 
one time to another. 
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 Parallel-forms reliability is used to 
assess the consistency of the results of 
two tests constructed in the same way 
from the same content domain. 

 Internal consistency reliability is used to 
assess the consistency of results across 
items within a test. 

 

The researcher conducted two pilot studies to 
check the reliability of data collection instruments 
(one to owners or managers of SMEs and the 
other to TRA staffs). Data was tested through 
SPSS to ensure the internal consistency. The 
test that yielded Cronbach’s Alpha of 0.7 and 
above was accepted. 

 

8.4 Put Table for Reliability Results 

 

8.4.1 Validity 

 

The data validity enhances assurance of the 
research findings. Validity refers to whether the 
findings are really about what they appear to be 
about. A great care was made to ensure that 
findings are the reflection of the real situation in 
the chosen area. This refers to construct validity 
The construct validity of the study can be 
categorized into two: translation validity (face 
validity and content validity) and criterion-related 
validity (internal validity, external validity). The 
face validity requires the use of experts to test its 
translation validity. On the other hand, content 
validity involves the specification of the content 
domain or checklist making the construct. For 
example, tax education, math ability, self-
esteem, intelligent though not every                       
construct has exhaustive checklist. The criterion-
related validity checks performance of 
operationalization against the set criteria. 
(Trochin, 2006; Kothari, 2019). Question like: 
How well does the sample represent the                   
idea of the population? The response refers to 
external validity of the study guided by the theory 
of large sample. How well you performed the 
translation of concepts or construct into 
functioning and operating reality refers to 
construct validity [32,29] (Malhotra, 2006).  
According to Blerkom (2009) validity refers to 
whether or not the test measures what it claims 
to measure. The validity of the instruments for 
data collection was done through expert review. 
Three experts in research reviewed the 
questionnaires and any corrections were made 
accordingly so as to achieve the main objective 
of the study. 

9. FINDINGS 
 
Has the provision of tax education resulted in 
tax compliance among SMEs in Morogoro 
municipality? 

 
To respond to this question, the specific 
measures included: a) Timeliness for tax 
payment, b) Voluntary tax payment, c) 
Timeliness in delivering tax return, d) 
Progressive purchase of EFDs, e) Issuance of 
purchase receipts, and f) Online filing. The 
results from both respondents SMEs owner 
managers and staff from Morogoro TRA 
Education Department: distributed structured 
questionnaires and interview are described as 
follows: 
 

a) Timeliness for tax payment 
 
Table 1 below presents findings on knowledge 
about timeliness for tax payment against TRA 
schedules among SMEs in Morogoro 
Municipality. 
 

Table 1. Timeliness for tax payment 
 

 Frequency Percent 

Highly inconsistent 7 7.3 
Inconsistent 43 44.8 
Consistent 30 31.2 
Highly consistent 16 16.7 
Total 96 100.0 

 
Table 1 indicates that despite the regular 
dissemination of tax education by TRA to tax 
payers, still a significant number of SMEs or 
taxpayers do not comply with the set timeline of 
tax payment. That, 52.1 percent of the 
respondents’ opinion on compliance levels 
(highly inconsistent and inconsistence) reported 
not to comply with the timeliness for the tax 
payment. On the other side 47.9 percent of the 
respondents reported to obey the timeliness for 
tax payment. Therefore, the state of 
inconsistency of timeliness for tax payment is 
considered high for tax education initiative 
interventions.  
 

b) Voluntary tax payment 
 

Voluntary tax compliance refers to an 
assumption or principle that tax payers will 
comply with tax laws and, more importantly, 
accurately report their income and deductions 
honestly including PAYE and withholding taxes. 
For the purpose of this study, voluntary tax 
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compliance is the timely filing and reporting of 
the required tax information, the accurate self-
assessment of taxes owed, and the timely 
payment of those taxes without enforcement 
action [33, 21]. One of the inherent challenges 
shared between governments and tax payers are 
high tax rates and complex tax administration to 
SMEs leading to non-compliant taxes [34; 35]. 
Table 2 below presents findings on knowledge 
about voluntary tax payment among SMEs in 
Morogoro Municipality. 
 

Table 2. Voluntary tax payment 
 

 Frequency Percent 

Strongly disobedient 6 6.2 
Not 
obedient/involuntary 

39 40.6 

Obedient 28 29.2 
Strongly obedient 23 24.0 
Total 96 100.0 

 
Table 2 indicates that 46.9 percent of 
respondents do not pay tax voluntarily (strongly 
disobedient and not obedient). On the other 
hand, 53.1 percent of the respondents reported 
as being obedient to tax payment. Therefore, this 
record of voluntary tax payment indicates the 
ineffectiveness of tax education to SMEs is still a 
challenge in Morogoro Municipal Council, 
Tanzania. 
 

c) Timeliness in Delivering tax Return 
 
The tax return is a statement filled to TRA by 
business operators which declares the estimated 
income and tax payable or the final income and 
tax. Every year TRA issues calendar for 
delivering tax returns by taxpayers. For example, 
a taxpayer must file a final return to TRA within 
six months after the end of each tax year. The 
state of complying with the timeline of delivering 
the tax return according to SMEs’ respondents is 
described by Table 3 
 
Table 3. Timeliness in delivering tax returns 

 

 Frequency Percent 

Highly 
Inconsistent 

2 2.1 

Do not adhere 49 51.0 
Adhere 35 36.5 
Highly Adhere 10 10.4 
Total 96 100.0 

 
Regarding the compliancy of the timing in 
delivering tax return, Table 3 shows that whereas 

53.1 percent of the respondents revealed non-
compliancy, 46.9 percent of the respondents 
indicated to adhere with the timeliness in 
delivering the required tax returns. Therefore, the 
level of disagreement to deliver tax returns is 
considered high to affect tax compliances and 
revenue collection performances.  
 

d) Progressive Purchase of EFDs  
 
A study by Kapera [36] found that there was the 
decrease of VAT-revenue collected following the 
introduction of EFDs in Tanzania. Before the 
introduction of EFDs in Tanzania, the revenue 
obtained from VAT registered taxpayers was 
growing. The reasons for adopting EFDs were 
the following according to the order of priority: 
the desire to reduce tax collection costs by TRA, 
integration of taxation system with other 
administrative systems, create standardization 
among the tax payers as well as bringing 
automation and innovation in the tax collection 
system. The study also found that the use of 
EFDs has helped to make taxation services 
available and accessible to many tax payers. 
Since the introduction of EFDs, the devices have 
been usable and reliable in the collection of tax. 
However, the major challenges facing full 
implementations of EFDs were high cost of 
purchasing the devices and lack of education on 
the side of taxpayers concerning the use of EFDs 
among others. The study concluded and 
recommended review of purchasing price, 
maintenance costs, reliability of network 
systems, increase of education and motivation 
on use. If all these issues are to be attended   
there is the potential of having great advantage 
and/or improvement in tax revenue collection 
using EFDs. Table 4 below presents findings on 
knowledge about purchase and use of EFDs t 
among SMEs in Morogoro Municipality. 
 

Table 4. Progressive purchase and use of 
EFDs 

 

 Frequency Percent 

Highly non-
progressive 

14 14.6 

Non-progressive 57 59.4 
Compliant 11 11.5 
Strong compliance 14 14.6 
Total 96 100.0 

 
Table 4 indicates that 74.0 percent of the 
respondents disagreed with the progressive 
purchase and use of EFDs (percentage of both 
highly non-progressive and non-progressive). 
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Therefore, many SMEs in Morogoro Municipality 
are not using EFDs as required.  

 
e) Issuance of Purchase Receipts 
 
The computerization of tax collection system 
requires the issue of fiscal receipts every time a 
sale is made. The implementation of fiscal 
receipts led to adopting EFD in revenue 
collection in Tanzanian. The EFD machines are 
preferred as compared to other forms of tax 
collection because the devices have in-built fiscal 
memory which cannot be erased by mechanical, 
chemical or electromagnetic interferences. The 
application of EFDs also has automatic self-
enforcing issuing of daily transaction reports after 
every 24 hours and transmit tax information to 
the TRA system automatically. The main 
advantage of issuing fiscal receipts (use of 
EFDs) is that the computerization of the tax 
collection process enables easy detection of 
defaulters, fraudulent payment of tax and also 
helps to reduce corruption by reducing personal 
interaction between tax officers and taxpayers 
(Kapera, 2017). Table 5 below presents findings 
on practice of issuance of electronic receipts 
among SMEs in Morogoro Municipality. 
 

Table 5. Issuance of electronic receipts 
 

 Frequency Percent 

Very rare 18 18.8 
Rarely  44 45.8 
Often 27 28.1 
Very often 7 7.3 
Total 96 100.0 

 
To a large extent many SMEs in Morogoro 
Municipality do not issue fiscal receipts. Table 5 
shows that 64.8 percent of the respondents 
disagreed with the issuance of fiscal receipts 
(sum of very rare and rarely). On the other hand, 
35.4 percent of the respondents indicated 
agreement with issuance of fiscal receipts.  
Therefore, many SMEs in Morogoro Municipality 
are not using EFDs as required. Consequently, 
continuous evaluation of tax education on tax 
compliance should be carried out. 
 
f) Online Filing 
 
Information Technology (IT) development has 
been the focus of many organizations because of 
its importance to flexibility and productivity [37]. 
Online filing is one of the tax compliances which 

refers to electronic filing the required tax returns 
at the proper time and returns accurately 
reporting tax liability in accordance with the tax 
law applicable at the time the return is filed 
[18,36]. Table 6 below presents findings on 
knowledge about online filing among SMEs in 
Morogoro Municipality. 
 

Table 6. Online filing 
 

 Frequency Percent 

Very rarely 8 8.3 
Rarely 68 70.8 
Regularly 17 17.7 
Very Regularly 3 3.1 
Total 96 100.0 

 
Despite the development in information and 
communications technology, the online filing by 
SMEs in Morogoro Municipality is still lowest. As 
seen from Table 6, 79.2 percent of the 
respondents disagreed with the tax practice of 
online filing. Only 20.8 percent of the 
respondents reported to practice online filing of 
tax returns. Therefore, continuous evaluation of 
network systems’ capacity and tax education to 
SMEs owner managers is vital.  

 

9.1 Open handed Interview Results for 
TRA Education Department 

 
Four staff were also interviewed with guiding 
question: Has tax education provided resulted 
into tax compliance among SMEs of 
Morogoro Municipality? 
 
The personal interview results for four (TRA 
Education Department’s staff, March 11th, 2021) 
provided the overall compliance level of the 
selected measures (in brackets): timeliness for 
tax payment (consistent), voluntary in tax 
payment (obedient), timeliness in delivering tax 
returns (adherence), progressive purchase and 
use of EFDs (complaint), issuance of electronic 
receipts (adherence), online filing (adherence).  
Table 7 provides summaries of respondents’ 
responses. 
 
Generally, Table 7 provides that although the 
interviewed staff from Tax Education Department 
acknowledged the positive influence of tax 
education on tax compliance but further attention 
is required to educate taxpayers or SMEs 
(personal interview with Tax Education 
Department’s staff, March 11th, 2021). 
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Table 7. Interview Results for TRA Education Department 

 
Respondent 
No. 

Has tax education provided resulted into tax compliance among SMEs of 
Morogoro Municipality? 

Resp_1 TRA Tax Department is using different ways of communication channels to make 
sure that tax education reaches the targeted population of Morogoro to increase 
tax compliance. 

Resp_2 Although most of tax payers still have little knowledge on tax issues, tax 
education has increased the tax compliance. 

Resp_3 Although to some extent tax education has brought about an increase of tax 
compliance, still some tax payers do not comply with tax regulations. 

Resp_4 To some extent tax education has increased tax compliance. However, a lot need 
to be done on tax education. 

 
In sum up, regarding research objective two: to 
determine if the provision of tax education has 
resulted in tax compliance among SMEs in 
Morogoro municipality, to large extent there 
were high level of inconsistency or incompliancy 
on: timeliness for tax payment, voluntary tax 
payment, timeliness for delivering tax returns, 
purchase and use of EFDs, issuance of fiscal 
receipts and online filing of tax returns. All these 
suggest the review and advancement of the 
available access to tax education to improve tax 
compliances among SMEs. On the same way, 
results from interview made with Tax education 
Department’s staff revealed out that the tax 
education was still one of the tax management 
challenging areas. However, tax compliance is 
on the improvement direction. Therefore, the 
overall results suggest the development of tax 
education strategies to increase flexibility and 
viability of delivering tax education among SMEs 
to increase tax compliances. 

 

10. CONCLUSION AND RECOMMENDA-
TIONS 

 

Although the researcher had mobilized the 
research instruments including letter of concert 
from TRA, the study failed to establish the 
relationship between tax education and tax 
revenue. The lack of access to data was 
attributed to non-existence of any evaluation 
report of tax education programs in Tanzania. 
This suggests that there is a misallocation of tax 
education’s resources because the nature and 
sources of tax incompliancy are not known well 
to TRA. Similarly, the sampling frame involved 
SMEs of Morogoro Municipality only because of 
the financial and time constraints. Furthermore, 
in the event of drop out and absenteeism of the 
target respondents, the researcher made 
repeated calls and where necessary the 
substitution of respondent was made.  Apart from 
such limitations, the study provides that, almost 

all results were to large extent inconsistent with 
the level of tax education development’s best 
practices as compared to developed countries. 
Specifically, the inconsistencies or incompliances 
were recorded on: timeliness for tax payment, 
voluntary tax payment, timeliness for delivering 
tax returns, purchase and use of EFDs, issuance 
of fiscal receipts and online filing of tax returns. 
Therefore, it is recommended that, 
organizational, managerial capabilities and 
competencies of the Tanzania Revenue Authority 
must be aligned to solve challenges related to 
tax education to SMEs of as provided below: 
 
1. Tax education programs should be evaluated 

and re-integrate feedback on tax attitudes 
and behaviors to progressive boost revenue 
collection [5]. This means that, TRA should 
evaluate the performance of tax education 
programs for further development of tax 
education to SMEs owner mangers of 
Morogoro Municipality in Tanzania. This 
action will enable TRA to develop country 
specific tax education curricula and related 
programs. Once, the tax education 
evaluation report is done, it can drop or add 
contents to the existing contents of tax 
education program: Attitude change among 
SMEs, timeliness for tax payment, voluntary 
tax payment, timeliness and tax returns, self-
assessment, (fair tax payment), tax penalty, 
tax types, tax laws and Mechanisms, tax 
measurements, tax assessments, tax rates 
and structure, tax systems and use of 
information technology. Further, the 
evaluation of tax education program can 
reveal the top most tax education 
reequipments of SMES. For example, to 
promote fair tax assessment, it is suggested 
to introduce self-assessment system (SAS) 
which has been widely practiced around the 
globe to minimize the non-compliance 
behavior. The prominent attribute of SAS is 
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voluntary compliance, as the tax returns 
submitted by taxpayers are deemed to be 
their notice of assessment. In other words, 
penalty mechanisms will be applied if 
taxpayers do not submit a correct tax return 
within the stipulated period. Therefore, some 
of the ways of ensuring tax compliance are 
to enhance taxpayers’ tax knowledge and 
implementation of less complex tax system 
[18,19, 21].   

2. To use information technology (internet, 
mobile phones) to disseminate useful 
contents of tax education to SMEs. The 
information technology can add value to the 
traditional ways of imparting tax education to 
SMEs. The adoption of information 
technology toward enhancement of the 
provision of tax education, the review and 
advancement of the available access to tax 
education is one of the strategies to increase 
flexibility and viability of delivering tax 
education among SMEs to increase tax 
compliances. To reach out to SMEs owner 
managers of different qualities and needs, 
TRA should also invest into social           
media campaigns and re-imagine its 
customer care offer to be more appealing 
and friendly.  

3. TRA should embark on involvement of 
trained staff in the provision of tax education. 
This means that, TRA should employ 
adequate tax specialists to regularly carry 
out tax compliances’ performance evaluation 
through flexible and viable tax education 
program to increase efficiency and 
effectiveness in managing SMEs. In line with 
other studies, the government also needs to 
pump into TRA adequate competent 
manpower resources for tax education 
departments to enhance compliance through 
tax education and related relevant and 
community specific education and 
edutainment interventions.  

4. Finally, further studies: this study provides 
three key areas which need attention for 
further acquisition of new knowledge: to 
conduct comparative studies on tax 
education in other regions of Tanzania to 
ascertain customers’ pains and needs in 
relation to tax issues, to determine the 
relationship between tax education and tax 
compliances across different demographic 
strata and to implement the causal 
(experimental) research to recognize the 
effects of tax education on tax compliances 
or tax collection.  

 

CONSENT  
 
As per international standard or university 
standard, respondents’ written consent has been 
collected and preserved by the author(s). 

 
ETHICAL APPROVAL 
 
As per international standard or university 
standard written ethical approval has been 
collected and preserved by the author(s). 
 

COMPETING INTERESTS 
 
Authors have declared that no competing 
interests exist. 
 

REFERENCES 

 
1. Adam C, Webly P. Small business owner’s 

attitude on vat compliance in the 
UK.Journal of Economy Psychology. 
2012;22(2):195-216. 

2. Masanja NM. Major taxation challenges 
facing small and medium scale business 
enterprises in Tanzania; 2019. 
 accessed on August, 2020  
Available:https://www.researchgate.net/pu
blication/337033145_  

3. Herbert AK. Factors to consider in enabling 
youth entrepreneurship in Tanzania. The 
Case Study of Morogoro Municipal; 2013.  
Accessed on August, 2020  
Available:http://scholar.mzumbe.ac.tz/hand
le/11192/756 

4. Mbilla SAE, Abiire MA, Atindaana PA, 
Ayimpoya PA. Tax Education And Tax 
Compliance; 2020.   
accessed on 20th August, 2021  
Available:https://www.researchgate.net/pu
blication/342209722_Tax_Education_And_
Tax_Compliance 

5. Alm J, Kirchler E, Muehlibacker S. 
Combining psychology and economics in 
the analysis of compliance: From 
enforcement to cooperation. Economic 
Analysis and Policy. 2012;42(2):133-151. 

6. Cuccia A. The economics of tax 
compliance: what do we know and where 
do we go? Journal of Accounting 
Literature. 2013;13:81-116. 

7. Bird RM. Taxation and development: What 
have we learned from fifty years of 
research? Public Finance and 
Management. 2014;13(4), 266-288. 

https://www.researchgate.net/publication/337033145_%20in_Tanzania
https://www.researchgate.net/publication/337033145_%20in_Tanzania
http://scholar.mzumbe.ac.tz/handle/11192/756
http://scholar.mzumbe.ac.tz/handle/11192/756


 
 
 
 

Ndubula and Matiku; JEMT, 27(7): 28-41, 2021; Article no.JEMT.73545 
 

 

 
40 

 

8. Msoba RW. Taxpayers’ Education on Tax 
Compliance In Dar Es Salaam Tanzania; 
2013. 
accessed on 25th August, 2021  
Available:http://scholar.mzumbe.ac.tz/bitstr
eam/handle/11192/3142/MBA_CM_Msoba
%2CRamadhani_W._2013.pdf?sequence=
1 

9. Zakari ZM. Effect of electronic fiscaldevice 
machines on domestic vat revenue in 
Tanzania; 2019. (1998 –2017) accessed 
on 29th May, 2021 
Available:http://repository.out.ac.tz/2631/1/
Zakayo%20Zakaria%20tyr.pdf 

10. TRA. Tax Collection Statistics; 2021.  
accessed on 24th June, 2021  
Available:https://www.tra.go.tz/index.php/ta
x-collection-statistics 

11. Meena P. Assessment of the challenges 
facing revenue collection in Tanzania: 
Evidence from Tanzania Revenue 
Authority (TRA); Morogoro; 2013.  
accessed on August, 2020  
Available:http://scholar.mzumbe.ac.tz/bitstr
eam/handle/11192/550/MBA%20CM%20D
issertation-Prisely%20Meena-.2013.pdf? 

12. Nelson D. An investigation of the 
contribution of taxpayer services and 
education on revenue collection in 
Tanzania: The Case of Ilala Tax Region in 
Dar Es Salaam; 2013.   
Accessed on August, 2020  
Available:http://scholar.mzumbe.ac.tz/bitstr
eam/handle/11192/2042/MSc_MBA_Donal
d%20%20Nelson_2013.pdf? 

13. Ng’eni FB. Tax administration in Tanzania: 
An assessment of factors affecting tax 
morale and voluntary tax compliance 
towards effective tax administration. 
International Journal of Finance and 
Accounting; 2016.   
Accessed August, 2020 
Available:http://article.sapub.org/10.5923.j.i
jfa.20160502.03.html 

14. Alm J, McClelland GH, Schulze WD. Why 
do people pay taxes? Journal of Public 
Economics. 2012;48(1):21‐ 38. 

15. John J. Taxation, developmental state 
capacity and poverty reduction. 
International Journal of Social Welfare. 
2011;20(3):270-279. 

16. Bautigam D, Fjeldstad OH, Moore M. 
Taxation and state-building in developing 
countries: Capacity and consent. Journal 
of Economic Psychology. 2015;29(2):210-
25. 

17. Kasipillai J, Jabbar AH. Tax compliance 
attitude and behaviour: Gender & ethnicity 
differences of Malaysian taxpayers. The 
Malaysian Accountant. 2013;7:1-7. 

18. Saad N. Tax knowledge, tax complexity 
and tax compliance: Taxpayers’ View; 
2014.   
accessed on 29th May, 2021  
Available:https://reader.elsevier.com/reade
r/sd/pii/S1877042813052294? 

19. Tumsifu E. Attitude Towards Tax 
Compliance among SMES in Tanzania; 
2015. 

20. Japan International Cooperation Agency 
(JICA). Data Collection Survey on Small 
and Medium Enterprise Financein the 
United Republic of Tanzania Japan 
Economic Research Institute Inc.; 2017. 

21. Kira AR. An evaluation of governments’ 
initiatives in enhancing small taxpayers’ 
voluntary tax compliance in developing 
countries; 2017. 

22. Mascagni G, Santoro F. What is the Role 
of Taxpayer Education in Africa? Santoro; 
2018.  accessed on 29th May, 2021  
Available:https://media.africaportal.org/doc
uments/What_is_the_role_of_taxpayer_ed
ucation.pdf  

23. Maseko N. Determinants of tax compliance 
by small and medium enterprises in 
Zimbabwe; 2013. Available at SSRN. 

24. Harris TD. The effect of tax knowledge on 
individual’s perceptions of fairness and 
compliance with federal income tax 
system: An empirical study. Unpublished 
manuscript, University of South Carolina, 
South Carolina; 2013. 

25. Kothari CR. Methodology Methods and 
Techniques, 2nd Ed. New Delhi: New Age 
Int. (P) Ltd.; 2004. 

26. Malhotra N. Marketing research: An 
applied orientation pearson education; 
2005. 

27. Trochim WMK. Research Methods. Himal 
Impressions New Delhi; 2006. 

28. Ndunguru P. Lectures on research 
methodology for social sciences. Mzumbe 
University. Mzumbe University Press; 
2006. 

29. Kothari CR. Research methodology: 
Methods and techniques (revised edition). 
New Delhi: New age International (P) 
Limited Publishers; 2009. 

30. Mugenda OM, Mugenda AG. Research 
methods, quantitative and qualitative 
approaches; Nairobi: Acts Press; 2003. 

http://scholar.mzumbe.ac.tz/bitstream/handle/11192/3142/MBA_CM_Msoba%2CRamadhani_W._2013.pdf?sequence=1
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/3142/MBA_CM_Msoba%2CRamadhani_W._2013.pdf?sequence=1
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/3142/MBA_CM_Msoba%2CRamadhani_W._2013.pdf?sequence=1
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/3142/MBA_CM_Msoba%2CRamadhani_W._2013.pdf?sequence=1
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/550/MBA%20CM%20Dissertation-Prisely%20Meena-.2013.pdf
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/550/MBA%20CM%20Dissertation-Prisely%20Meena-.2013.pdf
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/550/MBA%20CM%20Dissertation-Prisely%20Meena-.2013.pdf
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/2042/MSc_MBA_Donald%20%20Nelson_2013.pdf
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/2042/MSc_MBA_Donald%20%20Nelson_2013.pdf
http://scholar.mzumbe.ac.tz/bitstream/handle/11192/2042/MSc_MBA_Donald%20%20Nelson_2013.pdf
http://article.sapub.org/10.5923.j.ijfa.20160502.03.html
http://article.sapub.org/10.5923.j.ijfa.20160502.03.html


 
 
 
 

Ndubula and Matiku; JEMT, 27(7): 28-41, 2021; Article no.JEMT.73545 
 

 

 
41 

 

31. Mbalwowa PSF. Role of information 
technology development on planning and 
controlling corporate resources: a case of 
telecommunications companies in 
Tanzania; 2011.  
Accessed on 30th June, 2021  
Available:https://www.academia.edu/42146
649/role_of_information_technology_devel
opment_on_planning_and_controlling_cor
porate_resources_a_case_of_telecommun
ications_companies_in_tanzania 

32. Saunders M, Lewis P, Thornhill A. 
Research methods for business students 
(3rd edn). London: FT Prentice Hall; 2003. 

33. Olomi DR. Entrepreneurship and small 
business development: A Tanzanian 
perspective. University of Dar Es Salaam 
Entrepreneurship Centre (UDEC); 2003. 

34. Atawodi, Ojochogwu Winnie, Stephen 
Aanu Ojeka. Factors that affect tax 
compliance among small and medium 

enterprises (SMEs) in North Central 
Nigeria. International Journal of                
Business and Management. 
2012;7(12):87-96. 

35. ESRF. Country Update: Promoting the 
Participation of Small and Medium 
Enterprises (SMEs) in International Trade; 
2016. 
Available:http://esrf.or.tz/docs/EACGF7-
Tanzania.pdf 

36. Kapera MO. Assessment of Effectiveness 
of Electronic Fiscal Devices (EFDS) in Tax 
Collection in Tanzania: A case of Arusha 
City Council; 2017.   
Accessed on 30th June, 2021  
Available:http://repository.out.ac.tz › 
Mohamed_Kapera 

37. Mbalwowa PSF. Brief introduction to 
statistics: Concepts, Theories, Tools and 
Applications, Yotta (East Africa) Dar es 
Salaam Tanzania; 2014. 

_________________________________________________________________________________ 
© 2021 Ndubula and Matiku; This is an Open Access article distributed under the terms of the Creative Commons Attribution 
License (http://creativecommons.org/licenses/by/4.0), which permits unrestricted use, distribution, and reproduction in any 
medium, provided the original work is properly cited. 

 
 

 

Peer-review history: 
The peer review history for this paper can be accessed here: 

https://www.sdiarticle4.com/review-history/73545 

https://www.academia.edu/42146649/ROLE_OF_INFORMATION_TECHNOLOGY_DEVELOPMENT_ON_PLANNING_AND_CONTROLLING_CORPORATE_RESOURCES_A_CASE_OF_TELECOMMUNICATIONS_COMPANIES_IN_TANZANIA
https://www.academia.edu/42146649/ROLE_OF_INFORMATION_TECHNOLOGY_DEVELOPMENT_ON_PLANNING_AND_CONTROLLING_CORPORATE_RESOURCES_A_CASE_OF_TELECOMMUNICATIONS_COMPANIES_IN_TANZANIA
https://www.academia.edu/42146649/ROLE_OF_INFORMATION_TECHNOLOGY_DEVELOPMENT_ON_PLANNING_AND_CONTROLLING_CORPORATE_RESOURCES_A_CASE_OF_TELECOMMUNICATIONS_COMPANIES_IN_TANZANIA
https://www.academia.edu/42146649/ROLE_OF_INFORMATION_TECHNOLOGY_DEVELOPMENT_ON_PLANNING_AND_CONTROLLING_CORPORATE_RESOURCES_A_CASE_OF_TELECOMMUNICATIONS_COMPANIES_IN_TANZANIA
https://www.academia.edu/42146649/ROLE_OF_INFORMATION_TECHNOLOGY_DEVELOPMENT_ON_PLANNING_AND_CONTROLLING_CORPORATE_RESOURCES_A_CASE_OF_TELECOMMUNICATIONS_COMPANIES_IN_TANZANIA
http://creativecommons.org/licenses/by/4.0

